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TCNS PUBLIC ADVOCACY POLICY 

TCNS Clothing Company Limited (“TCNS”) engages in policy discussions where they 
matter to our business and customers, in areas including, taxation, intellectual property, 
upliftment, labour management and the technology. We strive to help policy makers at every 
level of government understand our products, our innovations, and our business. 
 
Like our business interests, our public policy issues are broad, forward-thinking, and driven by 
what is best for our customers. We have a deep understanding of the legislative and regulatory 
policy process. 
 
Since its inception, TCNS has focused on evidence-based policy advocacy that provides an 
unbiased perspective to policy makers. With inputs from multiple stakeholders across segments 
that comprise the membership, TCNS is able to collate and distil information to present various 
perspectives and suggestion on the best way forward, with its pros and cos. 

Over the years, TCNS has built a symbiotic relationship with the Government of India on key 
issues relating to this sector, and we strive to be an Industry trusted partner in policy framing 
and review. 

This page describes how TCNS participates in public debate in India through direct and 
indirect advocacy at the national, state, and local levels. 
 
Direct Advocacy 
 
TCNS regularly engages with relevant Government Departments and their officers at the 
national, state, and local levels on legislation, regulations, and policies that affect us.  
 
Pursuant to national, state, and local regulations entities and individuals who engage in public 
policy advocacy are required to register and disclose relevant activities and expenditures. 
TCNS complies with all such regulations. We believe that it is our responsibilities to help build 
a better business environment and equal opportunities for everyone. Our advocacy efforts are 
championed through participation in forums through the Retailers Association of India (RAI) 
and Confederation of Indian Industries (CII) on issues and policy matters pertaining to 
sustainable business practices focused on our industry. Relevant disclosures are available to 
the public through the Annual report and on website of the Company. 
 
 
Indirect Advocacy  

TCNS also engages with trade associations and organizations that are focused on issues that 
affect the Company and Industry as a whole. These organizations operate on national, state, 
and local levels.  

These organizations serve to advance the common goals and interests of member companies 
and their customers.  
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The Management and employees of the Company regularly engage with these trade 
associations and organizations and re-evaluate our association memberships annually to make 
sure that the groups we belong to represent TCNS core interests.   
These organizations engage in advocacy activities for their members and must comply with 
applicable registration and disclosure laws.  

The Company has memberships of following trade associations/ organisations: 
1. Retailers Association of India (RAI) 
2. Confederation of Indian Industries (CII). 

 
The Company participates in multi-stakeholder engagements and, when relevant, responds to 
public consultations. 
 


